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President and Founder of Milestone, Inc  

1997
Founded

400+ 
Parent Customers

Headquarters
Santa Clara, CA, 
Global Presence 

Employees
 ~330

Award-winning 
SaaS technology



Agenda

1. How AI, Generative AI and LLM (Large Language Model) Work

2. Google / Bing – AI Powered Search – Search Generative Experience

3. How AI and Experience Work Together

4. Futureproofing Your Digital Presence

5. AI Adoption Roadmap

6. Resources - Conference, Meetups, Articles



Drive online leads and customer 
acquisition by building discovery 

natively in our platforms

O U R  M I S S I O N



Confidential6

Trusted by Major Brands

RETAIL AUTOMOTIVEHOSPITALITY OTHERFINANCIAL
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Key Reading Material 

https://searchengineland.com/how-to-future-proof-your-digital-presence-in-the-era-of-ai-
powered-search 

Helpful Readings 

• Ads within the Search Generative Experience (SGE)  

• Duet AI for Google Workspace  

• Bard & Magic Editor 

• Top 5 Search Trends Article: https://searchengineland.com/search-marketing-trends-must-haves-
2023-390308

• Entity First SEO & Content Strategy: https://searchengineland.com/entity-first-strategy-seo-
content-386775

• Entity Search as a Competitive Advantage: https://searchengineland.com/entity-search-is-your-
competitive-advantage-385705

• How to measure schema performance - https://searchengineland.com/measure-schema-
performance-395762

https://searchengineland.com/how-to-future-proof-your-digital-presence-in-the-era-of-ai-powered-search
https://searchengineland.com/how-to-future-proof-your-digital-presence-in-the-era-of-ai-powered-search
https://support.google.com/google-ads/answer/13602916?sjid=6757278993332945964-NA
https://workspace.google.com/blog/product-announcements/duet-ai
https://blog.google/technology/ai/google-bard-updates-io-2023/
https://blog.google/products/photos/google-photos-magic-editor-pixel-io-2023
https://searchengineland.com/search-marketing-trends-must-haves-2023-390308
https://searchengineland.com/search-marketing-trends-must-haves-2023-390308
https://searchengineland.com/entity-first-strategy-seo-content-386775
https://searchengineland.com/entity-first-strategy-seo-content-386775
https://searchengineland.com/entity-search-is-your-competitive-advantage-385705
https://searchengineland.com/entity-search-is-your-competitive-advantage-385705
https://searchengineland.com/measure-schema-performance-395762
https://searchengineland.com/measure-schema-performance-395762
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https://milestoneinternet.ai 

Resources

https://milestoneinternet.ai/


How AI, Generative AI and LLM 
(Large Language Model) Work
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What is AI ? – Some Vocabulary

• AI - Computer systems that can perform 
tasks requiring human intelligence.

• Generative AI - Creates new and original 
content using trained models

• Common Use Cases 
1. Image generators (such as Midjourney or 

Stable Diffusion)
2. Large language models (such as GPT-4, 

PaLM, or Claude, Meta’s LLaMA) 
3. Code generation tools (such as Copilot)
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Language Learning Models – ChatGPT and BARD

• Specific examples of Generative AI
• AI models that understand and generate human language.
• Analyze text, understand context, generate human-like responses.
• Bard and ChatGPT are based on a model called a transformer. 
• Based on a generative pre-trained transformer (GPT) model, trained to predict 

the next word in a sequence, given the previous words. 

570GB of Text and Code
Fill  ~100,000 books

1.5TB of Text and Code
Fill ~1 million books

ChatGPT BARD

Trained on large datasets to learn grammar, syntax, & semantics
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Traditional AI & Generative AI 

Capabilities Traditional AI Generative AI

Model Relatively small datasets Large language models based on 
global & complex datasets

Based on Prediction-based, used for decision making Text-based new content generation

Role of human Constant teaching Self-learning

Results Low human intervention, lacks creativity, 
used for business decisions

No human supervision, powers content 
with creativity
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https://wordlift.io/blog/en/generative-ai-for-
seo/

The Generative AI Landscape for SEO Automation
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Generative AI Applications 

Content
Second line goes here

Image Video AudioCode
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Search Evolution – Relevancy, Conversations, Experience

Keyword
Driven

2008 2023

Keywords Search Generative Experience (Using AI)  

No duplicate 
content

No spammy 
content or links

Relevant & 
precise results

Local

Mobile

SERP
Quality

Local
Results

Thin Content

Smith
(Entire Document) 

MUM

Page 
Experience 

Understand Intent
Longtail (FAQ, Passage) 

BERT

PaLM2 

LaMDA 2

Google’s Shift from Strings to Things – To cater to the needs of searchers consuming content across multiple devices with and without screens 



Agenda

Shalini Govil-Pai

Vice President of TV, Google 

Expert Speak!



Google Search Generative Experience 
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Supercharging Search with Generative AI 

Get started with SGE: JOIN HERE

Understand SGE: LINK

The next gen of AI for developers: LINK

Supercharging Search with Gen AI: LINK

1 2

3 4

https://labs.withgoogle.com/sge/
https://www.youtube.com/watch?v=1XbweREYQMo
https://blog.google/technology/ai/ai-developers-google-cloud-workspace/
https://blog.google/products/search/generative-ai-search/


Future-Proofing Your Digital Presence
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Build knowledge graph and 
optimize all entities on your site 
including schema, images, and 

videos

Develop Helpful 
content across your 
site, Blogs, FAQs, 

Events, Web Stories

Build identity in GBP, for your 
locations, reputation 

management, personnel and 
inventory

Google Search 
Generative 
Experience

Entity 
Optimization

Local 
Identity

Helpful 
Content

https://blog.milestoneinternet.com/industry-news/future-of-search-
with-googles-generative-experience-essential-tips-and-techniques/

https://www.cmswire.com/digital-experience/what-google-search-
generative-experience-means-for-marketers/ 

https://blog.google/products/search/search-generative-ai-tips/ 
 

https://blog.milestoneinternet.com/industry-news/future-of-search-with-googles-generative-experience-essential-tips-and-techniques/
https://blog.milestoneinternet.com/industry-news/future-of-search-with-googles-generative-experience-essential-tips-and-techniques/
https://www.cmswire.com/digital-experience/what-google-search-generative-experience-means-for-marketers/
https://www.cmswire.com/digital-experience/what-google-search-generative-experience-means-for-marketers/
https://blog.google/products/search/search-generative-ai-tips/
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3 Pillars for Success 

• Topical - Does your content meet 
searcher needs?

• Customer journey - Does it engage 
at each stage of the buying 
journey?

• Relevant /Engaging - Is your 
content engaging the audience?

Authority & Trust

Content 

Discoverability Experience

Technical SEO & Schemas Page Experience

• Is your platform healthy?

• Is your content indexed?

• Can search engines understand 
your content? (Schemas & Entities)

• Does your content conform to safe 
browsing standards?

• Is your site fast and does it pass 
Core Web Vitals?

• Is your site mobile friendly?
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Future-proof Your Digital Presence in AI-powered Search Planet
 

Experience - Discoverable, Qualitative, Relevant

Images Web stories Helpful 
Content

Video PDFs, RFPs, 
Menus

Events

FAQs & 
How To

Maps Product Listings
Recipes 

Infographics



1. Images & Visual Search
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https://blog.google/products/search/search-on-2022-announcements/

Multisearch
Helping you search outside 
the box
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Visual Search 
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36%
of mobile screens occupied solely 

by images 

Ensure visibility when images are 

used to search 
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Steps to take: - Converting Images to Entities

Multiple copies of the same 
image competing for SERPs

Centralize to single source of truth
Optimize with CDN Enrich with meta data 

SE
R

P
 S

at
ur

at
io

n

High quality 
images

Entity tags Meta data
+
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Milestone 
delivered like 
crazy…our 
numbers are 
up, and we 
couldn’t be 

Visual Search Optimization using Google Vision API

+100%
Growth in Image 
Search Impressions 

+90%
increase in 

organic 
impressions and 

clicks YoY

+30%
increase in 

organic 
impressions 

and clicks YoY



MilestoneInternet.com   |   +1 408-200-2211 

Be everywhere your 
customers are

2.  Futureproof Content  
People-first content is
accessible, relevant, qualitative, authoritative, 
experiential & search friendly

Be everywhere your 
customers are
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Google's Helpful Content Update (HCU)

Since December 2022, Google's Quality Rater Guidelines 
(QRG) focuses on E-E-A-T :

• Experience – Audience Centric

• Expertise – Depth & Topical Coverage

• Authoritativeness – Originality & Point of View

• Trustworthiness – Attribution & Authorship

What does this mean for your business?

More details: https://searchengineland.com/google-search-quality-rater-guidelines-changes-december-
2022-390350

https://searchengineland.com/google-search-quality-rater-guidelines-changes-december-2022-390350
https://searchengineland.com/google-search-quality-rater-guidelines-changes-december-2022-390350
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The journey starts with defining audience personas and goals

Helpful Content 
Data-driven helpful content scorecard

A V A I L A B I L I T Y

1 2 3 5 6 7

V I S I B I L I T Y R I C H  
R E S U L T S

T R A F F I C E N G A G E M E N T C O N V E R S I O N

• Number of 
indexed pages

• Content 
opportunity

• Content Gaps 

• Visibility %
for identified 
group of terms

• Number of rich 
results 

• Number of Q&A 
results
(Featured Snippet, 
PAA, FAQ)

• Organic traffic
• Traffic potential 

based on click-
rate based on 
position 

4

E N T I T Y  
C O V E R A G E

• Number of 
entities covered

• Entity Gaps 

• Combination of 
bounce rate, time 
on site and pages 
/ visit

• Conversion rate
• Transactions
• Revenue

Q U A N T I T A T I V E Q U A L I T A T I V E P E R F O R M A N C E
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Google is Penalizing Sites with Low E-E-A-T Scores

Note! Content goes beyond the written word on the page

What can you do for your website?
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Your Helpful Content Package: 5-Step Strategy to Winning with Helpful Content

1 2

CONTENT 
GAPS/FORECASTING 
Understand your market potential 

along the conversion funnel

CONTENT 
AUDIT/SCORECARDS 

Holistic evaluation and scoring of your 
existing content & detection of content 
gaps in your buyer journey to arrive at 

the content strategy

3 4 5

CONTENT CREATION
EEAT & people-first content creation optimized 

and aligned with your business goals

CONTENT MARKETING PLAN
Outline of Customer Goals, Gaps to be closed, 
Success KPIs, Audience Strategy, Channel and 

Content Mix, results in a strategic execution 
calendar

BENCHMARKING 
& REPORTING

Track & report on content performance &
Benchmark against your competition



Confidential34

Helpful Content: Events Calendar

Data Source = GSC & Google Analytics    Date Range:  Jan-Nov 29 2022 

Events calendar pages

86K
traffic 
from 

events pages

$119K
revenue

from events 
pages

Location selection hub
Month view

36%
avg. monthly 

increase in 
impressions

41%
avg. monthly 

increase in 
pageviews
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Content Studio

Content Checklist & Validator
Real-time checklist for content validation to 
ensure all posts are SEO optimized.

New Simplified UI
Simplified UI to make content authoring 
effortless.

AI Meta Data
Auto-generation of meta data and meta 
description based on keyword input.

1

2

3

Enabling users to create SEO-rich content 
for their posts.

SEO Forecasting
Forecast content performance based on 
keywords and content optimized.

34



3. Futureproof Platform Experience



3. Futureproof Platform Experience
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Omnichannel – Consistent Experience Across All Touch Points

Product or service-centric approach. 
Create once and publish across channels 

and devices.

Customer-centric approach. Unify the experience 
offered to customers across channels and devices 

pertaining to their buying journey.

Multichannel Omnichannel
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1.  Discovery of Every Asset Is Critical

Duplicate

Alternative
Page

Noindex

Robots.txt

Redirect

404

Poor SEO Directives
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Google Search Essentials 
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What Does Success Look Like? 

See the algorithm updates here from 
Chrome’s team on Google I/O

https://www.youtube.com/watch?v=h00kn5J-F2Q
https://www.youtube.com/watch?v=h00kn5J-F2Q
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2. Composable Digital Experience Platforms 

https://www-cmswire.simplermedia.com/rs/706-YIA-261/images/Adopt-a-Composable.p

https://www-cmswire.simplermedia.com/rs/706-YIA-261/images/Adopt-a-Composable.p
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Deliver tailored experiences

Jane Doe

Female

Account Type
Student

Gender
2022-12-22

Location
Reheboth Beach

Category
Loan

Login Details
2022-12-21, 1:15 AM

Prev. Login Date 

Customer Data

USA

71% Customers expect 
personalization
- Mckinsey

89% of digital businesses are 
investing in personalization
- Forrester

Business can generate 40% 
more revenue
- Mckinsey

1

2

3

Delivery tailor-made experience to each 
of your users & drive conversions

Personalization & CDP
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Personalize Experience Based On..

• City
• Country
• First/last visit date
• Time of visit

Location & Time Channels Behaviour User’s Explicit Data
via CRM/3rd party

• Operating system
• Browser
• Device – Mobile/tablet/desktop
• Re-engage channel: notification/emails

• Visit Frequency
• Pageviews & engagement
• Actions & intent: e.g. sign-ups

• Cold/hot data
• Gender
• Age
• Buyer journey stage

For those who live 
in style

Shop 
Now



4. AI Adoption Must Haves
AI won't take your job, but someone who uses AI will

Enhances and augments creative abilities
Your Personal Copilot and Assistant
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AI Adoption Roadmap for your Organization

Enablement SMART Goals Channels & Platforms

POC, Benefits, Risk Execution Calendar 
Metrics, Results 

Enable Human Creativity
Role, Skill Gaps, Training 

1 2 3

54 6
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Key Takeaways   

1. Know how AI, Generative AI and LLM (Large Language Model) works? 

2. Understand Google AI Powered Search – (Search Generative Experience)  

3. Why AI and Experience works together? 

4. Ensure you are futureproofing your digital presence 

5. Create AI Adoption Roadmap for your organization 

6. Resources - Conference, Meetups, Articles 
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Coming Up

• In person meetups will be held at Chief Club Houses in the following cities:

• New York, San Francisco, Los Angeles, Chicago, and London

• Virtual Meetups upcoming topics:

• Understanding the importance of content discovery and digital experience

• Critical must-haves for your platform strategy

• Building personalized and localized campaigns that deliver seamless customer 

journeys



Showcases latest trends, shares customer case studies, and delivers actionable takeaways and tools to help you accelerate your digital 

performance.

Register now and get 70% off per ticket. Use Code: Chief: https://engage.milestoneinternet.com/

https://members.chief.com/meetups/O24zU5Emr4

Attendees Love Engage

For thought leadership, relevancy, 
speakers, and experience

4.6   4.6 of 5 Stars

https://engage.milestoneinternet.com/
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What is Generative AI? 

• User enters a prompt into 
the LLMs-based interface

• Word, number, or 
photo-based prompts

• Neural network database 
receives prompt 

• Process prompt & 
validates content created 
across its database

• Generates output in 
response to the user 
prompt

• Supports text to 
audio/video/image/articles
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Saturate Your Website with Helpful Content

2 4 6 8

3 5 7 91

Website & Blog
Landing pages for 

products, services & locations, 
blogs, and articles

FAQs
Voice and 

conversational search

Events Calendar
Attract visitors interested
in your and nearby events

Images
High-quality images --

must have for visual search 

Video
Informational & educational 

videos -- essential for 
immersive experience

Web Stories
Engaging and immersive

mobile experience

Knowledge Panel
Claim and optimize

your Knowledge Panel

Local
Managing local listings

and engaging with posts & FAQs

Social
Engage audiences with

organic and paid social posts
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Browse

Comparing 
Options and 

Shopping

Interactions

82%

18%

Majority of Searches Are Information Seeking
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Perfect prompts / Prompt Engineers - 5W and 1H   

• What [is the expected task]: Specify your task’s main action.
• Example: Create 5 title tags

• Where [Is it going to be used]:  The location where your task will be used.
• Example: To be featured in a white jeans’ category page

• How [is the format / language / tone / structure / length / characteristics / 
constraints]: All the characteristics of your task.
• Example: descriptive, in English, relevant, engaging, following SEO best practices, of no more 

of 50 characters each

• Who [is the target audience]: Who’s the audience of your task
• Example: potential jeans buyers

• When [is it going to be used]: Your task timing
• Example: at an ongoing basis

• Why [you want to use it, the expected goal]: What’s the purpose of your task
• Example: to engage the audience and rank better in search results

• https://www.aleydasolis.com/en/search-engine-optimization/ai-prompts-digital-marketing-seo-generator/
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Multisearch - Smarter Search Experience 

https://blog.google/products/search/knowledge-graph-google-images/
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