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Be everywhere your 
customers are

Why Content Discovery, 

Omnichannel Experience and 

Acquisition is a Critical Must-Have 

for Your Platform Strategy ?
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https://www.linkedin.com/in/jordanford94/


Confidential3

President and Founder of Milestone, Inc  

1997
Founded

400+ 
Parent Customers

Headquarters
Santa Clara, CA, 
Global Presence 

Employees
~330

2022 Revenue 
~ $20M

Award-winning 
SaaS technology



Drive online leads and customer 
acquisition by building discovery 

natively in our platforms

O U R  M I S S I O N
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Milestone Platform Recognized by Forrester – Discovery and Acquisition
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Trusted by Major Brands

RETAIL AUTOMOTIVEHOSPITALITY OTHERFINANCIAL
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Key Reading Materials

Digital Transformation Meetup – March 1st
• Recording: https://vimeo.com/804128508
• Deck: https://www.milestoneinternet.com/ResourceFiles/paradot-assets/role-of-digital-

marketing-to-retain-and-grow-market-share-in-2023-deck.pdf

Next Meetup April 25th on Helpful Content: https://members.chief.com/meetup/mE1csc2m3q

Search Engine Land Articles
• Top 5 Search Trends Article: https://searchengineland.com/search-marketing-trends-must-

haves-2023-390308
• Entity First SEO & Content Strategy: https://searchengineland.com/entity-first-strategy-seo-

content-386775
• Entity Search as a Competitive Advantage: https://searchengineland.com/entity-search-is-

your-competitive-advantage-385705

https://vimeo.com/804128508
https://www.milestoneinternet.com/ResourceFiles/paradot-assets/role-of-digital-marketing-to-retain-and-grow-market-share-in-2023-deck.pdf
https://www.milestoneinternet.com/ResourceFiles/paradot-assets/role-of-digital-marketing-to-retain-and-grow-market-share-in-2023-deck.pdf
https://members.chief.com/meetup/mE1csc2m3q
https://searchengineland.com/search-marketing-trends-must-haves-2023-390308
https://searchengineland.com/search-marketing-trends-must-haves-2023-390308
https://searchengineland.com/entity-first-strategy-seo-content-386775
https://searchengineland.com/entity-first-strategy-seo-content-386775
https://searchengineland.com/entity-search-is-your-competitive-advantage-385705
https://searchengineland.com/entity-search-is-your-competitive-advantage-385705


Agenda

Customer challenges

Challenges of today’s platforms

Challenges faced by various teams
• Content & marketing
• Development teams

4 main strategies to overcome these challenges
• Omnichannel content discovery and orchestration
• Experience led – Data-driven decision making
• Scalability – Reliable, available, secure, scalable

• Engagement - Fine tuning & Intent driven 

Key take away

1

2

3

4

5



Customer Challenge & 
Organization Priorities
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Customer Journey - Disjointed Journey, Multiple Touch Point, Discovery Is 
Becoming Harder And Expensive
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So Many Touch Points: B2C

A car-buying process

Booking travel 

59% of all B2C
Sales are digitally influenced  

The Digital Economy
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So Many Touch Points: B2B

Source: Gartner, The B2B Buying Journey

89% of all B2B
Sales are digitally influenced.  

The Digital Economy
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Most Time is Spent on Discovery

Discovery
(Browse)82%

10%

8%

Experience and 
Conversion
(Shopping)

Interactions

Source: Bloomreach
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Content 
Discovery 

& Accuracy
https://ahref s.com/blog/search-traf fic-study/

Major Challenge For All Businesses

90%
of Digital Content
Has No Audience1

https://ahrefs.com/blog/search-traffic-study/
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Organization’s Top Priorities in 2023

Source: Adobe

Enterprise data architecture e.g., data collection, 
governance, privacy, and…

Commerce and slaes e.g., slaes software,affiliates, e-
commerce platforms

Work and project managenet e.g., workflows, issue 
tracking, resource…

Content e.g., digital assets management (DAM), 
content management systems…

Data and insights e.g., analytics, data
management/customer data platforms

Coustomer journeys e.g., marketing automation,
campaign management

26%

What will your organization’s top three technology priorities be in 2023?

53%

53%

49%

41%

36%



Challenges of Today’s Platforms
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Broken Systems, Siloed Departments, Lost User Intent

search discovery campaigns social media enquiries

website discovery ads posts messaging

content 
management SEO teams Paid media 

team

social media 
team

customer 
support
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Connecting Various Platforms for Experience Lead Growth 

CONSIDERATION PURCHASE SERVICE ADVOCACYAWARENESS DISCOVERY CONVERSATIONS

Business Initiated 
Conversation Schema FAQ ReviewsVoice Search Business Initiated 

Offers

Customer 
Initiated 
Conversations

Product Demos / 
Video Calling

Feedback on 
Chat

Paid Media

Posts

SEO / Dev ContentSocial 
Media

Local Pages

CMS Customer 
Support

Pre-Sales 
Support

Marketing Infrastructure Engineering SalesCRM Inventory Customer Support

Teams



Challenges of Marketers and Developers 
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Challenges of Today’s Development Teams

Remote work Department silos

Activities 

Vs. Outcomes

Multiple 

Tech stack Tight budgets
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Key Strategies to Overcome These Challenges

Full-Funnel Marketing
Scalability 
Reliable, Available, 
Secure

Automation Using 
Artificial Intelligence

Engagement 
Fine tuning & Intent driven 

Omnichannel Experience 
Content Discovery & 
Orchestration

Experience Led
Data-Driven Decision 
Making 



Omnichannel Experience
Content Discovery & Orchestration1
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Omnichannel – Consistent Experience Across All Touch Points

Product or service-centric approach. 
Create once and publish across channels 

and devices.

Customer-centric approach. Unify the experience 
offered to customers across channels and devices 

pertaining to their buying journey.

Multichannel Omnichannel



Confidential24

Local Channels

Asset Library

Local Landing Pages

Must Have for Consistent Omnichannel Experience 

Centralized & Consistent Delivery Across Search-Optimized Website, Local Landing Pages & Update Local Listings at Scale 

Website / FAQs

El ite Hotel 
Boston
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So Why Your Content is not Discoverable? 

Source: Contentking

FIX

BUILD

IMPROVE

Brands are stuck JUST fixing & improving SEOTop SEO issues reported
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Discovery of Every Asset Is Critical

Duplicate

Alternative
Page

Noindex

Robots.txt

Redirect

404

Poor SEO Directives
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Your URL needs to be Discoverable? 

See the algorithm updates here from 
Chrome’s team on Google I/O

https://www.youtube.com/watch?v=h00kn5J-F2Q
https://www.youtube.com/watch?v=h00kn5J-F2Q
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Speed 

53% of Consumer will 
abandon a site if they 
experience more than 3 
sec of load time. 
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Schema - Save Time, Scale Faster, Deliver More, Show Results
How to deploy advanced schema at scale: The three-stage schema deployment process

Full Article

Schema Markup is one of 
the most effective ways 
to increase your organic presence 
and ensure content 
discoverability across all 
channels.

https://searchengineland.com/deploy-advanced-schema-at-scale-394267
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Perfect Experience 

Location page must-haves:
1. Address, contact info, hours

2. Map and directions

3. Staff bios

4. Parking info

5. Payment, financing info

6. Offers, deals, coupons

7. Reviews

8. Frequently asked questions

9. Inventory highlights

10. Location images

11. 3D tours, video

12. Department information

13. COVID information, health & 
safety

14. Curbside, delivery, in-store 
shopping, appointment-only, etc.

1

2

5

9

7

8

51%
of phone 

leads from 
location pages

13%
of form leads 

generated from 
location pages
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Google Search Essentials 
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Google Shopping Experience Score Card 
About the Shopping Experience Scorecard Program

The Shopping experience scorecard program can help deliver a great shopping
experience for your customers.

User
Experience



Experience led –
Data Driven Decision Making 2
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Public relations
Radio TV, 
print outdoor 

Business Initiated Conversation

Search / Voice Search

Rich snippets

Menus

Reviews

Blog

Social media

Google Posts

Customer Initiated 
Conversations

E-commerce / Store 
branch

Website
Community

Feedback on Chat

FAQ knowledge base

Promotion

Blog

Social media

Business Initiated Circulars

CONSIDERATION

PURCHASE

SERVICE

ADVOCACY

Modified Customer Journey Map

AWARENESS

DISCOVERY

FAQ

CONVERSATIONS

Product Demos and 
Video Calling

Business Initiated Promotions
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https://blog.google/products/search/search-on-2022-announcements/

Multisearch
Helping you search outside 
the box
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So many ways to consume content 

User Experience - Discoverable, Quality, Relevant

Images Web stories Content

Video PDFs, RFPs, Menus Events

FAQs Maps Infographics
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Delivering an Unmatched Experience!

Demand for Content is 
Growing!

5X
Expected content growth for 2023-25

What makes an experience unmatched:

C o ntextual Pe r sonalized C r o ss C hannels
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Bringing It ALL Together, Keeping Customer at The Center

LocationLoc & time

TechnologyTime

Jane Doe

Fe male

User Type
P re fer 
Coupons

Gender
2022- 12-22

Locatio
nRe heboth
Be a ch

Usage
A dvanced

Login Details
2022- 12-21, 1:15 
A M

Prev. Login 
Date 

C us tomer S egmentation

Content Data Product AI
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For those who 
live in style

Shop Now

Deliver tailored experiences

Personalization & CDP

Jane Doe

Female

User Type
Prefer Coupons

Gender
2022-12-22

Location
Rehobeth Beach

Usage
Advanced

Login Details
2022-12-21, 1:15 AM

Prev. Login Date 

Customer Data

USA

71% Customers expect 
personalization
- Mckinsey

89% of digital businesses are 
investing in personalization.
- Forrester

Business can generate 40% 
more revenue
- Mckinsey

1

2

3

Delivery tailor-made experience to each 
of your users and drive conversions



Confidential40

Personalization
S h o w  P e r s o n a l i z e d  B a n n e r



Available Secure Reliable Scalable 

Scalability - Infrastructure Must Have  3
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4 Steps of Content Planning

Planning Production Delivery Analysis
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MULTIPLE API INTEGRATIONS

Integrations layer Help Stitch Dots Across All Channels & Touch Points

Relevancy Presence

Schema 

Personalization 

A/B testing 

Heatmaps 

Convenience & 
Confidence 

Engagement Insights Performance Ecommerce

Revenue Recovery

Maps 

Ice Portal

SMS

PWA

ADA

Manta Meta

Call Tracking 

Natural language AI

+

Core Web Vitals

+ + + + +
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Key Takeaways

• Digital First Requires Exceptional Experience

• 63% of consumers “expect personalization as a standard of service.”

• Engage Customer across every channel with personalized interaction

• Achieve cost savings of 30% and revenue increases of as much as 20%.

• Connected platform, CDP helps in scaling fast + bringing powerful consumer 
insights.  



We will showcase the latest trends, share customer-based case studies, and deliver actionable 

takeaways and tools to help you accelerate your digital performance in fabulous Las Vegas. 

Register Now: https://engage.milestoneinternet.com/

Attendees Love Engage

For thought leadership, relevancy, speakers, and 
experience

Special offer for Chief Members

Use promo code "Chief" when 
registering for 50% off
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